
When RTD faced a dire driver shortage in 2016, we turned to a comprehensive digital compaign to find 
quality applicants in some unusual placements.

Hit the Jackpot: An RTD Digital Recruitment Campaign
Category 2b: Best Marketing/Communications to Highlight Transit Need/Funding

Electronic Media



hAppY bIrThdAy to yOu!
dRiVe FoR uS And cElEbrAte 
wIth a paId daY oFf.   

EEO/AA/Drug Free

Programmatic digital media along with display advertising, google search ads, audience sponsorship, 
social media and diversity sites advertising  contributed to a 400% increase in traffic to the bus and 
rail operator landing page. 
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Email blasts

Eblasts were an effective way to reach potential candidates.  The e-blasts were deployed to  
approximately 50,000 email addresses and received an open rate of 16%, 225% above industry  
standards and a click through rate of 14%, 135% above industry standards.



Web analytics

Our rtd-denver.com/hiring-drivers.shtml web page went live April 28, 2016. Significant increase in page 
views can be seen starting around August 1, 2016 when the Monster digital ad campaign launched. 
Peak days are noted when a programmatic buy initiated the recruiting email blasts.


